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~ Abstract
This paper makes an effort to comprehend the notion of. the'demographic divide,
using a variety of theoretical and empirical sources. It highlights that India needy
set priorities for human resource and capital investment to reap the econop
benefits of the demographic transition. A discussion based on a few relevant ste,
taken by the Government, including DAY-NRLM, eShram portal, National Care
Service (NCS) and DDU-GKY is also used to evaluate India's policy concer;
surrounding skill development and employment, thus intending to highlight t,
exigency to invest so as to harvest the potentiality of demographic dividend. ¢

Key words: demographic dividend, DAY-NRLM, eShram portal, DDU-GKf
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Introduction ;

Throughout the past 100 years, there has been a notable increase in glot
popu]ahfm; as Of Ianuary 2023, there were over 8 billion people on the planet. 'ﬂt
Malthusian pessimistic prediction of human misery and mass mortality has not J,
cou}e ?ue, despite the fact that the global population has grown at a rapid rale
which is a level unsustainable over the long run. The saying "man is born with o
n)outh to feed a.r}d two hands to labour" could be read in conjunction with the rectl,
: e and re‘clgﬁmuon o h. Man capital as a productive element. Yet, the populat®’,
sﬁch degm gr;y l:f; SIant, making it a productive component of the econon‘:,,
economic pedol:mm;ce?arhaﬂaxly the shifting age structure, have an impat it
Demographic dividend '
its emergent conrs:na ..'; t:e catch-word for the optimistic economists of t0d:.
shift, which would g aby boom" might occur early in a positive demogr®¥ y
Yet, in the next Phasr;ec:ssscl:\aﬁts more resources and could delay economic P o
% ren born during a boom period grow older and ; o

€conomy's  prodyctivi ] .
g i rson
nd is created, T, T Porsitial soca; pef’ P2 oined v

David Bloom (g, € term "demographic dividend", €
s Changs ;‘“‘; i.;?l?nr':f;rs to the occurrence o!f;rbe?tte: economic gr Wthr:;;l:
rought aboyt by an increase jn f}l;ogl’dphlc profile. It is defined as the 2 o (er

to i kin

abl:vc gs)opll;ucw :':,Ot;re r'-'_liant on o Proportion of people who are wor gag5 #n
open for a ghopy ti ¢ shiftir '§ age structyy, thi i
me > e, ll‘"]”
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ABSTRACT
Advancements in technology have thrown learning into a totally new
arena and brought with it a new educational technique. Owing to the

tudents are able to acquire a

advancement of technological innovation s
face interaction with the

degree without going to college or having face to
ideoconferencing, live chat. The

faculty members through webinars, Vi

student bodies, as well as administrators are running to the chance of
being able to expand their knowledge through the opportunities offered
by distance learning However, learning and’ teaching online creates
ethical issues for both teachers and students. The major disadvantage is
that the students cannot gain practical knowledge through online and
distance education especially for the subjects like social work
physiotherapy and so on .The ethical issues would increasing due to the
proliferation of the internet in the near future.

Although distance and online learning have advantages this study focus
more on the challenges Jike equity and diversity, surveillance and consent,
identity and confidentiality. Key ethical issues that affect the students and
teachers are quality and integrity; academic honesty and gatekeeping; and

also recommends code of ethics for

privacy and surveillance. This study

the use of Digital Technologieswhich is strongly recommended by the
ethical experts. As education industry is growing the ethical concerns like
plagi'arism, licensing is abig question mark. The present study also
prov1dgs recommendations for improving the effectiveness of online
education which out help administrators in resolving the ethical concerns.
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15 tHope and Fear in a Dystopian Waorld ol Oppression: The Role of Faith in
7 the Revolution of The Hunger Games

n Fhomas

nyso
Jenn) 3o ot R

pr. SEVEE
[ntroduction
The Hunger Games is a dystopian novel written by Suzanne Collins, and is

pn‘\«"“"" through the perspective of Katniss Fverdeen who lives in North America in
o distant future post an apocalypse. This study attempts to explore the elements of
pope and fear w ithin the narrative. as The Capitol, a highly advanced metropolis
maintains its power over the rest of the nation with complete control. The tale has
captivated readers and scholars alike with its vivid depiction of a society marked by
the stark contrast with clear influences of Greek mythology and Roman gladiator
games. Setin the oppressive society of Panem, the world of the novel is full of
extreme inequality. oppression and brutality.

This academic analysis delves into the multifaceted manifestations of hope and
fear within the novel. shedding light on their roles in shaping characters. plot
dynamics. and the broader thematic framework. The novel also explores the concept
of taith. and the study examines how the characters. their actions. and the overarching
thematic framework of the story are influenced by their strong beliefs in changing the
world for a better future. away from fear and oppression.

The Dystopian World of Fear

I'he Capitol maintains control over the 13 districts through a combination of
political. economic and psychological means. This oppressive control of the Capitol i
a central theme in the series, and the most efficient methods is the selection ot tnibutes
every year. One boy and one girl from each district would be chosen o participate n
the Hunger Games. a televised battle in which only one winner survives. This brutal
event serves as a form of entertainment for the Capitol citizens and a means ot
reminding the districts of the Capitol's undisputed power. The districts are foreed o
take a leap of faith here for the Capitol, with no opportunity 1o hold back. To prevent
any uprisings against this and o maintain order according 1o the laws of the Capitol,
there are peacekeepers, who are deployed in cach district.

Using this brutal foree. the Capitol controls the districts' resources, particularly the
essential ones like food, coal, and medicine. The residents of the districts are foreed W
find or rather hunt or collect wild fruits from the woods beyond the tence for their
food to save themselves from delving further into extreme hunger (Collins 3-7). This

* Assistant Professor. Dept ol English. Rajagini Visw ajyothi College

*# professor. Deptol English. Karpagam Academy ol Higher Education
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The role of green marketing in the
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marketing has opened a new way to
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marketing strategies have changed
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government of India and  other
organizations has taken numerous steps
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Abstract 5
Social media brings a new experience to their users by introducing socia] comf
as a new marketing tool in the business world. It is also referred to as s.Cop,
Recently, social commerce has gained major attention from users. Social Coxri
started to sell products first through Facebook, but now it uses all other pl,
like Instagram, YouTube, LinkedIn, etc. as a technique to promote and sell pir
and services to their target audience. Among all these applications, Instagra
most commonly used platform by business concerns to reach out to oy
People's preference for e-commerce has increased tremendously over the ls
decades in both industries and education sectors due to the advanceme
technology that have made social media platforms more accessible and;
friendly. In developing countries like India, it gained rapid growth ina shm"ts;1
time with the usage of the internet and smart phones. 1
The most attractive part offered by e-commerce to its customers is the a
created through videos and visual images. The buying perspective of m
consumers has changed from typical to convenience shopping, which offerséd
variety of choices and offers. Social media users can also experience the plea®
purchasing products from their favourite brands without Jeaving the socidls
platform they are using. It makes it easy for people to buy at the moment
most interested in the product and services. Through this study, we are &/
the emergence of social commerce and also reviewing the 0pportunities e
of s.commerce.

Key words: s-commerce, social commerce, target audience, social media.
Introduction

ol e

; 1
Social commerce has opened a new way to another spectrum of e-conlﬂ}e la‘
promotes the practise of selling products directly through social medi2 fnﬂ‘ %
like Im’,tagl'am, LinkedIn, Facebook, Pinterest, YouTube, etc. Thert“ﬂl_ v;
POPulant)f of social networking sites has opened a wide variety of OPPoadﬂ)"c
NEW business organisations through electronic commerce- Now;1 s
:;‘Portance of e-commerce in the digital economy has led to the emerifm s
ca:u:;l'ce (?{OmmerCE) as a new variety of online shopping- In 5-Co’ AT i
produCtsthe“_’ favourite social media applications to find, expenencei,s eﬂ“’y
website ‘g‘thout buying them directly through the compa™ ® o0,

S. Brands can make their products easily available to diazm

encoura o :
ge them to buy them by creating shoppable content O™ 50031 cuSW’“a

cases, co: : !
mpanies can advertise their products by creating targete
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amivalesque Rereading of the Cochin Camival’ makes an interesting
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Recently, social commerce has gained major attention from users. Social cqp,-
started to sell products first through Facebook, but now it uses all other pi;,
like Instagram, YouTube, LinkedIn, etc. as a technique to promote and sell pir
and services to their target audience. Among all these applications, Instagran
most commonly used platform by business concerns to reach out to cusm‘
People's preference for e-commerce has increased tremendously over the lx
decades in both industries and education sectors due to the advanceme
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consumers has changed from typical to convenience shopping, which offers{
variety of choices and offers. Social media users can also experience the pless*
purchasing products from their favourite brands without leaving the social’
platform they are using. It makes it easy for people to buy at the moment
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Abstract

Digital banking has opened a new way to another spectrum of banking by allowing the customers
to conduct their day-to-day banking activities at their doors step. The Digital banking systems in
developing countries like India are growing rapidly due to the development of internet and
Smartphones. Banking transaction perspective has changed rapidly from typical to convenience
banking, which offers enormous opportunity to move towards cashless and less cash society. The
government of India has taken numerous steps to promote digital banking system with a view to
promote 'Digital India'. In the last few decades, banking system has undergone some distinct
phases of digital transformation owing to the outbreak of Pandemic This transformation was
boosted by rising competition among public sector, private sector and foreign banks, client and
also to access for all of the country's citizens. Through this study we are evaluating the impact of
pandemic on digital banking and reviewing the digital banking trends on pandemic.

Key words: Digital India, Digital banking, Digital transformation

Introduction

Outbreak of coronavirus was a milestone in the banking era which aid the banking sector to
switch from traditional form of banking system to the endless digital world(Perwej,2020).Even
though Pandemic has catastrophic impact on the society, it has positively helped banks in
re‘?uciﬂg their backend works ( Wewege et al., 2020).Digital payment technologies improves the
ability 1o target cash assistance to households and other informal sectors ,Since the technologies
couk% improve the speed of transfers, during the times of pandemic this was became a great
le':;Slng for a'll who are in urgent need of money. Covid 19 had set an .impact on felecom and
Was"‘flogy , digital media, fintech, banking and health care sectors(Perwe_),2020).D1g1t.a1 paym_ent
o lh:‘:Wed - the most hygienic form of payment during the widespre:ad of Coronavirus awing
ofcy act.()r like social distancing. Although digital banking was con.sxdered as the best medium
digha’]wemence, it has become an inevitable one these days as maj(')nty of th.e ?eople depend on
et Wall.ets for persuing all activities and transformed India into an dlgltally-empowered
With t)!(i (Na-'af et al,, 2021). In this study we are reviewing on the changes pandem}c had made
ro, wtal banking as well as the effect of digital banking on the economy is evaluated
Ugh the study,

ObjecﬁVes
To . . .

To (s::) Pduct a review on the changes made by pandemic on digital banklflg

Udy on the impact of di gital banking on the economy after pandemic.
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A STUDY ON EFFECTIVENESS OF LOGISTICS FIRMS AFTER IN
INTEGRATING TECHNOLOGY ‘

o pinitha P §, Hod, Department of Commerce, Rajagiri Viswajyothi, college of
“_;q' and applied sciences, Vengoor, binithaps@rajagiriviswajyothi.org, '

Ms. Neenu Varghese, AssiStant PTOICs50T, DEPartment of Commcerce, Rajagir)

Viswajyothi college of arts and applied sciences, Vengoor,
neenu@rajagiriviswajyothi.org.

Abstract

Integration of technology in logistics had made logistics firms more efficient through
the proactive value-added services to the customers without which the success of
firms is invariably low. The approach used in this study is qualitative approach.
Technology integration resulted in efficient customer service, order processing,
procurement, scheduling, distribution and cost reduction. Hence, the importance of
various technologies like information, communication, Automatic identification is
vital. Therefore, this paper reveals that there is effectiveness for logistics firms after
the integration of technology.

Key words:Automatic identification, Technology, value added.

Introduction

Logistics is a system that is designed to add customer value and product value. The
success of the value-adding process is based on the level of knowledge acquired by
the customers. The major objective of logistics is to provide value-added services to
the C}lstomer for which the role of Technology is vital. Information technology is the
application of computers and telecommunication equipment for transmitting data
from business to other enterprises. The major prerequisite of the successful
l;‘Plementation of logistics is to accrue intimate knowledge through the effective use

technology. Technology requires a well-defined continuous management system.
; Br ocess of integrating technology into the logistic system is a complex task that

“quires a significant commitment from the people involved.

sl;s(;::z;o enhaf‘ce the core- competitiveness of enterprise m‘anagement information
ence FESSenml l?ecause the socialized logistics system reh‘es more on technology.
impo,.{anor I“"est}ng and constructing logistics distribution infrastructure, ! he
€ tra dih'ce of reb.uxlding the serviceability is essential. Modern logistics has br(;\i ;r:
en ;nal logistics form of truck receiving, loading and payment directly, ‘:; ;
Modern |, ansformed into integrated modern logistics .manag-ement scale. Indee i
Modern log]?shf“s management industry had resulted in increasing the popularity of
Modern log'.m,cs' An integrated transshipment process is the core work flow :f
Pfoceduresglshcs information management construction. It mvol\_res a series .
dirgey delive Such as acceptance, placing position based on way l?dl number anl
e ery. National economic development and standard of living of the people
Ogisticg .. ced through integrating modern logistics technology through which tho?
o des eevie Providers can serve their ultimate purpose of delivering the goods
ork aeras or locations.

effici
mg y ?;::y an be improved by integration o
ed Information technology includes

f logistics data platforms. :I'he
Enterprise Resource Planning,
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Abstract

Integration of technology in logistics had made logistics firms more efficient through
the proactive value-added services to the customers without which the success of
firms is invariably low. The approach used in this study is qualitative approach.
Technology integration resulted in efficient customer service, order processing,
procurement, scheduling, distribution and cost reduction. Hence, the importance of
various technologies like information, communication, Automatic identification is
vital. Therefore, this paper reveals that there is effectiveness for logistics firms after
the integration of technology.

Key words: Automatic identification, Technology, value added.
Introduction

Logistics is a system that is designed to add customer value and product value. The
success of the value-adding process is based on the level of knowledge acquired by
the customers. The major objective of logistics is to provide value-added services to
the C_UStomer for which the role of Technology is vital. Information technology is the
application of computers and telecommunication equipment for transmitting data
fom business to other enterprises. The major prerequisite of the successful
“;‘Pleﬂlenwtion of logistics is to accrue intimate knowledge through the effective use
% technology. Technology requires a well-defined continuous management system.

€ process of integrating technology into the logistic system is a complex task that
"équires a significant commitment from the people involved.

g;::l: o enha_“ce the core- competitiveness of enterprise m.anagement information

ence, li.ess"eﬂhal because the socialized logistics system rehfes more on technology.

irnp(,,;anor Investing and constructing logistics distribution infrastructure, the

e tl'adi(: e of rebuilding the serviceability is essential. Modern logistics has brokgl\
en onal logistics form of truck receiving, loading and payment directly, whi

Modg, transformed into integrated modern logistics management scale. Indeed,

m"de: 110 Bistics management industry had resulted in increasing the popularity of
Mode oBistics. An integrated transshipment process is the core work ﬂpw of
o It involves a series of

logistics : 4 3
Proceg,, oStics information management construction.
dircctddué?s' Such as acceptance, plaging position based on way bill number and
Can en;“;ery. National economic development and standard of living of the PEOPle
ogisticg g cod through integrating modern logistics technology through which Lh(.r
0 deg; Setvice providers can serve their ultimate purpose of delivering the goods
Otk effies aeras or locations.
Ommopy Flency can be improved by integration of logistics data platfor
¥ Naed Information technology includes Enterprise Resource Pl
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Sustainable Developments through MSMEs: A Pathway to Self-Reliant India

EMPOWERING THE FUTURE: THE TRANSFORMATIVE
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Abstract:

Ths paper exanunes the multifaceted significance of Micro, Small, and Medium Enterprises (MSMEs) in
the context of sustainable development and self-reliance in India. MSMEs are recogmized as vital diwers of
economic growth and development, often referred to as the backbone of the economy. They play a prootal role in
job creation, income generation, poverty alleviation, and fostering entrepreneurship and innovation.
Furthermore, MSMEs contribute to regional development and inclusive growth by decentralizing economic
actioities, supporting local supply chains, enliancing mcome distribution, and promoting resilience in the face
of crises. They also reduce umport dependency, enhance self-reliance, and champion social and environmental
sustmnability. This paper, through a comprehensive review of literature and government reports, underscores
the crucial role of MSMEs m India's economic landscape and calls for supportive policies and tmtiatives to
harness their full potential for a more inclustoe and self-reliant future.

Keywords: MSME, Self-reliance, Make in India

Introduction

Micro, Small, and Medium Enterprises (MSMEs) are recognized worldwide as
significant drivers of economic growth and development. They play a pivotal role in the
economic development and self-reliance of India (Chaturvedi et al, 2015). These
businesses, often referred to as the backbone of the economy, contribute significantly to job
creation, income generation, and poverty alleviation. Their labor-intensive operations,
inclusivity in hiring, and adaptability during challenging times make them indispensable
for fostering economic growth and social development (Manohar & Reddy, 2018).
Policymakers, therefore, must recognize the significance of MSMEs in job creation and
implement supportive policies that enable these enterprises to flourish, ultimately leading
to more inclusive and sustainable economic development. In this article, we will delve into
the multifaceted significance of MSMEs in the context of sustainable development and how
they contribute to making India self-reliant.

The former MSMED Act, 2006 classification criteria for MSMEs were based on
investments in plant, machinery, and equipment. For manufacturing and service units, it
was different. Financially speaking, it was also quite limited. The economy has changed
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THE CHALLENGES FOR THE DEVELOPMENT OF
DIGITAL PLATFORMS IN RURAL INDIA DURING THE
PANDEMIC - A STUDY
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ABSTRACT

India has emerged as one of the fastest digital adopters among various developing countries. Digital
India Program in 2015 triggered many improvements for the digitalization of the rural area of India.
Creation of digital infrastructure in the rural area is one of the three visions of the program. Though
India has achieved significant development in virtual platforms there are notable factors that affect
the growth of the digital infrastructure particularly in rural India. The covid-19 pandemic brought
forth the urgent need for the growth of digital platforms in rural India because the goods and services
are transported mainly through digital platforms during the pandemic. This paper explores the
existing issues for the growth of the digital platforms in rural India and identifies the key factors for
improving the digital empowerment in rural India. In the present study, the primary data is collected

through the interview method from the selected participants and secondary data is taken from

various published journals, news papers and government websites. The study is based on the nine
pillars of the Digital India Program.

KRey words: digital literacy, digital India, rural digitalisation, digital platforms, pillars of digital India
INTRODUCTION

India has very successful story in digital revolution compared to many other countries. India holds
remarkable achievement in improving digital platforms. Digitalization enabled the country to tackle
the various issues of the covid-19 pandemic situation. Prime Minister Narendra Modi began the
Digital India campaign on July 1, 2015, with the goal of transforming India into an informed economy
and digjtally empowered society, as well as good governance for citizens, with the goal of offering
participatory, transparent, and responsive government. It's a flagship project of government of India
that would facilitate government services to all citizens electronically by reducing costs and
paperwork (Chakraborty, 2020). It is a promising program which designed to transform the country

into a knowledge-based economy that is digitally empowered. The program binds a huge number of
concepts and thoughts into a single, comprehensive vision, allowing each to be seen as a component

ofagreater purpose.

DIGITAL INDIA PROGRAM

Digital India envisions universal digital literacy and access to all digital resources for citizens by
providing a digital scaffold for participatory governance that ensures convenience, such as making all
Bovernment certificates and documents available on the Cloud with portability (Kedar, 20 15). By
focusing on digital literacy, digital resources, and collaborative digital platforms, the Digital India
ngfam pledges to convert India into a digitally empowered society. This program also aims at
}P;row‘ding digital services in the local languages of the people in India (Anooja 2015). The pandemic

as literally helped the Digital India program to penetrate into the life of ordinary people.
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INPLEMENTATION OF THE TRIPLE HELIX METHOD IN INDIA'S HIGIHER
EDUCATION FOR IMPROVING ENTREPRENEURSHIP

“Dipin Sehastian &** Dr, V. Ramadevi

ABSTRACT

Higher education's relevance and long-term viability are widely debated in this age of globalisation
and technology. In today's world, university-level education incorporates innovative methods and
approaches for developing entrepreneurial skills all over the world. However, Indian higher education
system is lagging behind in creating an entrepreneurial mindset. It is high time for India's higher
education institutions to move beyond the traditional classroom teaching model in order to become
more competent and sustainable in the face of entrepreneurship. This paper tries to find out the
feasibility of the implementation of Triple Helix method in the higher education level in India to
enhance innovation and entrepreneurship. Triple helix model, proposed by Henry Etzkowitz and Loet
LeidesdorfT, is a constant interaction between academia, industry and government. The present study
reviews the effect of implementing this method in universities in different parts of the world. The
obstacles of implementing the Triple Helix strategy in universities and other professional institutions
in India are also discussed in this study. The study emphasizes the criticdl necessity to transform
traditional teaching methods into more effective and innovative ones in order to prepare students for

careers as entrepreneurs.

Key words: Triple Helix Method, Entrepreneurship, Education, Traditional teaching methods.

INTRODUCTION
In the modern world, adaptation and innovation create new opportunities as well as challenges

in all sectors. Given that higher education is the salient driver of the development of the nation,
adaptation and transformation is the paramount significance in the education sector particularly in
higher education. Producing the employable output and inculcating the spirit of entrepreneurship are
the global priority in the higher education.

For the previous seven decades after independence, India's higher education system has been
rapidly expanding. With a rapid increase in the number of higher education institutions, India has the

world's third-largest education system. Universities, colleges, and other institutions make up India's
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